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(Personality Insights Analysis for Success in Pharmacy Communication)

5e13193UN 5-7 Hquieu 2567

N15UsEYNLUY Hybrid a4 159638 Pullman Raja Orchid 3awinvauwiu
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ﬁ'uvgﬁ‘ﬁ 5 ﬁqmﬂu 2567 - Theme: Professional Image and Personality Development

08:30 - 08:45 | disusunnvinuitng Workshop HALAT. NEISH

08:45 - 09:00 | W5LUn ANUR/EnY

09:00 - 10:30 Professional Image and Personality Development: NA.AS. NESAY
- AMUEIAYDI Pharmacy Professionalism 11484?1 Customer-centric

10:30 — 12:00 Professional Image and Personality Development: NA.AS. NESAY
- vénmsUsEgnIMguian e ynannmEInTUNTABANTOE N TING]
- msthiausnmdnwaiivhloiauand

12:00 - 13:00 Lunch break

13:00 - 14:30 Unlocking Your Potential by Understanding the Personality ﬂﬁg.uﬁmﬁ
Analysis HA.AT. NAISHU
- pénnImsdnineuazn1siesvingAnsaulagldiaTesiiona 4 e
Wannyadnnmdmsuyaanslusmundnssy
- Mswszviyadnamiaglduuunagau DISC lafumynannin
VDI ULRY (Deep personality self-analysis) ﬁLﬁUﬂmﬁﬂwmzLﬁu
ez inadousyavsnmmsvha wasujduiusiugdulu
an1unIaleng 9

14:30 — 15:30 Workshop 1A: Personality Assessment using DISC neY.uIsU
T weusvihuuunageuan Links: DISC iefumyadnnwes HALAS. WEISH
AULDY (Deep personality self-analysis) wag discuss/sharing I‘umju

15:30 - 17:00 Workshop 1B: Personality Insights Analysis PGTRIRR ]

Aesziusziiuiiontu Personality filndwnsiaaa:

- Uszduii 1 Public speaking nsdeansdentanssav WU N3
Uszyang o 919asiianudsenin nsdaue

- Uszduii 2 Social skills Vinwgnsegsauiugauludiay v 7l
ANUVAINVANLUANANATLYATNA TN

- Uszdudl 3 Outward appearance F0INTUAINTY WHIWTA VIR

Insights Analysis from Workshop 1:

Lessons-learned and how to apply in pharmacy practice

NA.AT. UEISMY
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ﬁ'quﬁ'auﬁ‘ﬁ 6 ﬁqmﬂu 2567 - Theme: Personal Brand Development

09:00 - 10:30 Personal Branding for Pharmacists: NA.AS. NESMY
- The Cue Cycle for Charisma
- The powerful verbal, non-verbal, and vocal cues
- 38§79 Personal Brand Identity fiagviounnauazfnuwuuiiu
HRLREAY

10:30 - 1200 | - nagmsmMswamTinuEn1511 storyboard vesauleiionsiesans HA.LAT. LT
AAYBINULLY dvnaLsUmsIdemsindagsilonnTn fae
ynannmisilauazasandesiuiunny
- wil#3an Inner World “Aunudsfifianidodndaies”

12:00 - 13:00 Lunch break

13:00 - 14:30 Developing Professional Outlook (Part 1) an. 89
- Mssguiwasinlalufavznisaiaasundsly Look wuuileandn HALAT. WSl
dmsun1sUTINgAluuAa U UNYINSYINAUAUUINISINEYNTY

14:30 - 15:00 Developing Professional Outlook (Part 2) ASaue
- msiusiansmsiiteairaadimdslunsusngiluisiaruiunveinis KRR (]
ManuAuUINsndunssu

15:00 - 17:00 Workshop 2: Developing a professional look with charismatic nn. 83

ower As

- 3@519 Personal Brand Identity TigzviounmAuazimuwuuiiy
foowndiuAaUznsuamtuazideniansal Tuaniunisalaig o

Insights Analysis from Workshop 2:

Lessons-learned and how to apply in pharmacy practice
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2567 — Theme: Successful Communication in the Customer-centric Era

4

09:00 - 10:30 | sdadumswauyadnamiiaanudsaluntsiuluga HALAT. T
Customer-centric (Part 1)
- wefian1sdeanstiauesuediieainennuldiuiey uaznmanuali
AlvifuseILazeIAnsluuIUNYBINISInaIUEA Customer-centric

10:30 - 12:00 | ww@naun1swawIyainawierudnsalunsintnuluga K R TR

Customer-centric (Part 2)

- MFIATIINGFNTIUNITUARIDINAIUNTYINEY (Body language) S
nsmds lilemsdoansiiussivla msllasgiyadnaimuardioum
#9 9 vesmsUsngdluiansisas 1wy nstud msye A58 N3
dum mMain st mats mssudssmuenmslunudesig 9




T 1 Wada ens
12:00 - 13:00 Lunch break
13:00 - 15:00 | wwdadun1sayainamiiaaudnsalunisinauluga KRR
Customer-centric (Part 3)
- msafadabrdlunislivimsaundunssusgyadnam
15:00 - 17:00 | Workshop 3: Role Plays - Scenario at the hospital/drug store HA.AT.UMSH

- MssassdaumsainsaAnenlunsTiuinmsvesndunsiisuen /
Tssng1ua

- MFAATITNYARNAMNUABTIIUNAN 9 VBINTINUAIUUINTS
WndUNIIY

- MsafUsIeIN1ssullanuaaunsalnsalAnen lusuen /
Tsengnunatiy o

- Do’s and Don’ts: Personality for Success in Pharmacy
Practice

Insights Analysis from Workshop 3:

Lessons-learned and how to apply in pharmacy practice




